Knowledge Management and Innovation
in Higher Education
The increased awareness and concern of people, researchers and decision makers for the maintenance and enhancement of services provided by higher educational institutions has significantly widened the scope of information needs for innovative management in higher education institutions on the task-specific, integrative and strategic level, especially in the field of entrepreneurship. 

Higher education institutions are usually agencies of production of new knowledge, but only a small number of these institutions are actually active at this level. Many of them deal only with the knowledge transfer. Only a small number of Universities are dealing with knowledge processing and even a smaller deal with business processing. 

There is an urgent need for a change management in higher education institutions towards building, assessing, sustaining and divesting knowledge due to the overall requirements of the societies, governments, enterprises and stakeholders worldwide.
The purpose of the intended symposium is to provide a medium to exchange experiences about transfer of knowledge and development of relevant projects for the region in the framework of knowledge and entrepreneurship principles on the base of a triple-helix system i.e. Universities, Government and Enterprises. Furthermore the symposium will include the initiation and anticipation of innovation and introduction of entrepreneurial activities within the higher education system and will reflect the overall needs of the society and individuals, especially in terms 
of organizational setting, teaching , learning and research activities.

Objectives
Alumni and scientists are invited to attend the symposium and several workshops focusing on "Knowledge Management and Innovation in Higher Education". The main objectives of symposium are:

   To familiarize the participants with the role and importance of knowledge management and innovation in higher education,


To introduce the strategies and the processes of knowledge management in higher education



To involve the participants in the current discussions and debates on knowledge management processes in higher education

To introduce new arguments on knowledge management in higher education (among them knowledge creation and innovation, networking, trust and entrepreneurial activities in universities) through group discussions, as well as through active participation for developing insights and approaches relevant to local Universities in Iran and the region.


Finally the main goal is to achieve a capacity for the staff with motivation to support appropriate changes towards establishing of knowledge management in higher education system. 

The intended symposium and workshop with the above mentioned topic and with the awareness of diverse and complex contents will focus on the following aspects of higher education management in the frame of global change and wants to call for papers in one of the following sub-topics:
·  Knowledge Management Processes
·  Innovative Curriculum & Market needs

•
Innovation and research commercialization

•
Innovation and entrepreneurial university

•
Network and networking

•
Entrepreneurship culture
Knowledge management processes: Includes all necessary steps and strategies for introducing and anticipating change towards entrepreneurial activities in higher education institutions.

Innovative curriculum & market needs: Aims at the organization of new study programs on the base of an innovative curriculum which enables graduates for innovative starting of activities relevant to them and the society.

Innovation and research commercialization: Innovative research activities as well as commercialization of research findings are required to make practical implementation. Furthermore, research itself should become a business process within the higher education.

Innovation and entrepreneurial university: Entrepreneurial University is the paradigm of University Management our time. As such, they need innovative and creative management in organization of new study programs, in administration, research and teaching.
Network and Networking: Networks and networking are strong instruments for making interdisciplinary, multidisciplinary and transdisciplinary cooperation within the universities possible.
Entrepreneurship Culture: To achieve the goals concerning entrepreneurial activities in high level, the understanding of the existing culture and the cultural biases play a crucial role.
